Summary of Available Measures 

Note: Your report will have N/A for selections other than these. 

Note: T = Total, C = Carton, P = Pack 




PICK LIST 

Total 

Supermarkets 

Drug 

Mass 

Merchandisers 

C-Stores 

Forward 

(from Jan 94) 

C-Stores 

Backdate 

(thru Dec 93) 

abt Volume Sold (000) 

T 

T, C, P 

T.C, P 

T.C, P 

T 

T 

ob Ava Weekly Volume (000) 

T# 

T#, C#, P# 

T#, C#, P# 

T#, C#, P# 

Ttf 

T# 

a t Averaqe Retail Price 

C.P 

C.P 

C,P 

C.P 

C.P 

C.P 

a t % Stores Selling 

T 

T, C,P 

T, C, P 

T.C, P 

T 

+ 

abt Weighted % Stores Sellinq 

T 

T, C, P 

T.C.P 

T.C, P 

T 

T 

q t % Stores w IRC 

T* 

T, C, P 

T.C. P 

T.C, P 

T 

T 

at Avq IRC Value 

C\ P* 

C,P 

C,P 

C,P 

C.P 


abt Sales Dollars 

T 

T, C, P 

T.C, P 

T.C.P 

T 

T 

at % Stores w Feature 

T 

T, C, P 

T.C, P 

T.C, P 

T 

T 

□ t % Stores w Display 

T 

T, C.P 

T, C, P 

T, C.P 

T 

T 

qt % Stores w Prem 

T* 

T, C, P 

T.C, P 

T, C, P 

T 


abt Volume Sold w Price Decrease 

T* 

T, C, P 

T.C, P 

T, C, P 

T 


q t Averaqe Retail Price w Price Decrease 

P* 

C.P 

C,P 

C.P 

P 


a t % Stares w Price Decrease 

T* 

T, C, P 

T, C.P 

T.C.P 

T 


abt Sales Dollars w Price Decrease 

T* 

T, C, P 

T, C, P 

T,C,P 

T 


gbt Contribution (Carton or Pack) 


C, P 

c, P 

C, P 



t Market ACV$/#Stores—Ml&A Only 


T 

T 

T 

T 

T 

t ACV$/# Stores w Sales—Ml&A Only 


T, C, P 

T, C, P 

T, C, P 

T 

T 

ADDITIONAL MEASURES 

qt % Stores w Promo 

T* 

T,C,P 

T.C, P 

T, C, P 

T 


at % Stores w No Promo 

T* 

T, C, P 

T.C.P 

T, C, P 

T 


at % Stores w IRC <=$,25 

T* 

T, C, P 

T.C.P 

T, C, P 

T 


at % Stores w IRC S.26-S.50 

T* 

T.C.P 

T, C.P 

T.C.P 

T 


at % Stores w IRC $.51-5.75 

T* 

T,C,P 

T, C.P 

T.C.P 

T 


at % Stores w IRC $.76-$1,00 

T* 

T, C, P 

T, C, P 

T,C, P 

T 


at % Stores w IRC S1.01-Sl.50 

T‘ 

T, C, P 

T, C, P 

T.C.P 

T 


at % Stores w IRC Si.51-$2,00 

T* 

T, C, P 

T, C, P 

T.C, P 

T 


at % Stores w IRC S2.01-S2.50 

T* 

T.C.P 

T.C, P 

T, C, P 

T 


at % Stores w IRC S2.51-S3.00 

T* 

T, C,P 

T, C, P 

T.C.P 

T 


at % Stores w IRC S3.oi-S3.50 

T* 

T, C.P 

T, C, P 

T. C.P 

T 


qt % Stores w IRC $3.51-$4.00 

T* 

T, C, P 

T, C, P 

T, C, P 

T 


a! % Stores w IRC < $1.00 

T - 

T, C.P 

T.C.P 

T,C,P ... 

T 


qt % Stores w IRC $1.00-61,99 

T* 

T.C.P 

T. C, P 

T, C, P 

T 


at % Stores w IRC S2.00-S2.99 

T* 

T. C.P 

T, C.P 

T.C.P 

T 


qt % Stores w IRC $3.00-53.99 

T* 

T.C.P 

T, C, P 

T.C.P 

T 


a! % Stores w IRC $4.00-54.99 

T* 

T, C,P 

T.C.P 

T, C.P 

T 


at % Stores w IRC >=$5.00 

T* 

T, C, P 

T, C, P 

T.C.P 

T 


abt Total Inventory (000) 





T, C, P 

t#, at, p# 

abt Forward Inventory (000) 


T’#, C*#, P’# 



T, C, P 

T#, C#, P# 

qbt Inventory w IRC (000) 


T*#, C’#, P*# 



T, C, P 


abt Purchases (000) 





T# 

T#(Begins 2/91) 

qbt Days Suoolv 





T# 

T# 

qbt Forward Days Supply 


T# 



T# 

T# 

abt Inventory to Sales Ratio 





T 


qbt Basefine Volume (000)—Ml&A Only 

T*# 

T#, C#, P# 

T#, C#, P# 

T#, C#, P# 

T# 


qbt Baseline Dollars—Ml&A Only 

T'# 

T#, C#, P# 

T#, C#, P# 

T#, C#, P# 

T# 



* Only Forward Data (from Jan 1994) 

# Only on Monthly Database 


H- USs.. U 

(J 


t Additive across time only 
gt Additive across geographies and time 
gb Additive across geographies and brands 
gbt Additive across geographies, brands and time 

With additive measures you can create an aggregation of lime 
periods and of items appearing on the pick list or the filter. 


Source: https://www.industrydocuments.ucsf.edu/docs/jxgj0004 


2045378?02 




